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Transitioning to renewable energy to power operations
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Carbon offsetting as a way to ensure climate neutrality of the organisation
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Implementing measures to reduce the organisation's carbon footprint
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The UN Sustainable Development Goals as a guiding framework for
corporate activities

Identifying and accessing finance for green investments
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Participation in industry-driven sustainability
initiatives such as WeMeanBusiness

Number of respondents who
believe in man-made climate
change
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