South Pole Data Digest
Life in a Post-Paris World

Where are our respondents headquartered?
*137 e 3

Europe Eurasia

Americas Africa Asia + Pacific

Total respondents: 205

Which industries are
represented?

FINANCE
47.8%

TRANSPORT/TECHNOLOGY
15.1%

ENERGY
14.9%

CONSUMER GOODS
32.2%

Financial industry respondents who think that determining investments’
carbon risk exposure is important, and who have joined initiatives to disclose
their portfolio’s carbon footprint and to decarbonise portfolios

Carbon footprinting

Montreal
Carbon Pledge

@ Extremely relevant @ Very relevant

Moderately relevant @ Sslightly relevant
Not relevant at all

Portfolio
Decarbonization
Coalition
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@ cxtremely relevant @ Very relevant Moderately relevant @ Slightly relevant @ Not relevant at all

Transitioning to renewable energy to power operations

FINANCE CONSUMER GOODS ENERGY TRANSPORT/
TECHNOLOGY
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Implementing measures to reduce the organisation’s carbon footprint

FINANCE CONSUMER GOODS
21.1% 42.1% 17.1% 3.9% | 54.2% 35.4%
ENERGY TRANSPORT/TECHNOLOGY

11.1% 33.3% 11.1% 39.1% 52.2%

Carbon offsetting as a way to ensure climate neutrality of the organisation
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Visit www.thesouthpolegroup.com/contacts to find your local office or call our Headquarters in Zurich at + 41 43 501 35 50
info@thesouthpolegroup.com - thesouthpolegroup.com
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@ cxtremely relevant @ Very relevant Moderately relevant @ Slightly relevant @ Not relevant at all

The UN Sustainable Development Goals as a guiding framework for
corporate activities

FINANCE CONSUMER GOODS ENERGY TRANSPORT/

8.3%
18.8%

TECHNOLOGY
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Identifying and accessing finance for green investments

37.7% 22.1% 6.5% 16.9%

CONSUMER GOODS

12.5% 33.3% 16.7% 10.4%

33.3% 33.3%

TRANSPORT/TECHNOLOGY
13% 30.4% 26.1% 8.7%

Participation in industry-driven sustainability Number of respondents who
initiatives such as WelMeanBusiness believe in man-made climate
FINANCE change

7.1% [ 92.9%

CONSUMER GOODS

...... Y Yes
19.7% | 80.3% 96.59%
ENERGY S - nNo

TRANSPORT/TECHNOLOGY
6.5%93.5%

@' O No
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